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Concentration and maintaining focus in the teaching-learning process using didactic videos made available online

Koncentracja i utrzymanie uwagi w procesie nauczania-uczenia się z zastosowaniem filmów dydaktycznych udostępnianych on line
Jacek Jędryczkowski

 Pobierz pełny tekst pdf

Streszczenie
Systematically conducted research showed that students prefer short multimedia messages as the optimal form of educational message. For this reason, a range of content in the form of films and presentations was developed for them. Publishing educational videos on YouTube involves accessing a range of YouTube Analytics reports. This solution offers researchers new opportunities to observe and interpret students’ behavior. Reports on maintaining focus show that students filter out comments and explanations they consider irrelevant. This means high cognitive competence, however, it can lead to the omission of key information. Bearing in mind the need to achieve educational goals, it is necessary to consider concentrating and maintaining attention when designing educational media. It is equally important to properly motivate students and to thoroughly verify knowledge and skills.
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